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The Unofficial Guide to Managing Time
3 state-of-the-art guides to understanding consumer behavior -- and leveraging it
for higher retail profits Three books packed with up-to-the-minute insights into
consumer behavior — and practical guidance on building more successful
campaigns, products, formats, and experiences! Use innovative new pricing
strategies to create value and attract customers learn how today’s shoppers really
think, behave, and buy… learn proven methodologies for transforming consumer
knowledge into retail profits! From world-renowned leaders and experts, including
Jagmohan Raju, Z. John Zhang, Herb Sorensen, Ph.D., Rick DeHerder, and Dick
Blatt

97 Things Every Engineering Manager Should Know
How can owners and managers ensure that their considerable capital investments
will return a competitive return on their investments? How can users and owners
be sure they enjoy the promises of tantalizing marketing and real estate claims?
Managing Sustainable Resorts Profitably combines business management
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principles with environmental and social concerns to offer development solutions
to these questions. By taking an holistic and contemporary approach to the
problem of developing sustainable tourism operations, this book provides a
comprehensive assessment of the strategies that need to be considered by various
governments, developers and, in particular, the customer-investor. The major
features of resort development covered by this book include: • Environmental
scanning of principal external and internal influential factors • The curse and
blessings of seasonality • Competition for people’s recreation and retirement
dollars • Guest activity programming • Environmental issues • Cruise ships as
mobile resorts • Staffing issues in isolated areas • Financial challenges for owners
and operators alike • Risk Management • Mutually beneficial options for various
stakeholders Based on an analysis of global resort opportunities and trends, the
book focuses on those generic features that differentiate regional resort
management from urban-centric management needs and priorities. Using
comparative case studies the author emphases best case/benchmark examples of
a range of resorts – large and small, urban and rural - to illustrate what can be
achieved.

Hatch!
This is an annual publication, designed as an anthology and reference, to keep the
people interested in implementing quality management up-to-date with thoughts
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and ideas in the field. The book includes a selection of articles and chapters from
several different current books and periodicals. The goal is to expose readers to a
wide sampling of the best and most recent materials on the quality perspective to
managing and references for learning more and doing more in this area.

The Disney Way Fieldbook: How to Implement Walt Disney¿s
Vision of ¿Dream, Believe, Dare, Do¿ in Your Own Company
“So useful you may whistle while you work”- Fortune The original edition of The
Disney Way was awarded a coveted “Best Business Book of the Year” by Fortune
magazine. The world's foremost experts on Disney, Bill Capodagli and Lynn Jackson
revealed Walt's secret success formula that propelled his company into the highest
echelon of business, creativity, innovation, and success. Now this fully revised
edition profiles a new set of diverse organizations-from The Cheesecake Factory,
Ernst and Young, and Four Seasons Hotels and Resorts, to Griffin Hospital, John
Robert's Spa, and Men's Wearhouse-that have redefined their businesses by
embracing The Disney Way. Walt's “dream, believe, dare, do” credo is a powerful
foundation that will support any business, drive any team, and guide any leader to
newfound levels of success. “It was the Disney standard of imagination and
engagement that inspired me so many years agoNow, Bill and Lynn bring these
ideals and practices into practical use, with something for any dreamer to
Page 4/27

Read Book The Disney Wayharnessing The Management Secrets Of Disney
In Your Company Third Edition
use.”-from the new foreword by John Christensen, coauthor of the bestselling book
FISH! “This book is about the real magic: Stimulating and harmonizing the
collective energy of your people.”-Ken Blanchard, bestselling author of The One
Minute Manager

Learning from Catastrophes
Events ranging from Hurricane Katrina to the global economic crisis have taught
businesspeople an unforgettable lesson: if you don’t plan for “extreme risk,” you
endanger your organization’s very survival. But how can you plan for events that
go far beyond anything that occurs in normal day-to-day business? In Learning
from Catastrophes, two renowned experts present the first comprehensive
strategic framework for assessing, responding to, and managing extreme risk.
Howard Kunreuther and Michael Useem build on their own breakthrough work on
mitigating natural disasters, extending it to the challenges faced by real-world
enterprises. Along with the contributions of leading experts in risk management,
heuristics, and disaster recovery, they identify the behavioral biases and faulty
heuristics that mislead decision makers about the likelihood of catastrophe. They
go on to identify the hidden links associated with extreme risks, and present
techniques for systematically building greater resilience into the organization. The
global best-seller The Black Swan told executives that “once in a lifetime” events
are far more common and dangerous than they ever realized. Learning from
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Catastropheshows them exactly what to do about it.

Disney U: How Disney University Develops the World's Most
Engaged, Loyal, and Customer-Centric Employees
The Founder's Dilemmas
Strategic management is now more relevant than ever. We are living in a fast
paced world. The enormous advances in the field of communication through
Internet and mobile devices have made sure that we are constantly and almost
always available everywhere - also for business affairs. The increased degree of
mobility ensures that managers can make appointments in Boston, Shanghai and
Berlin in the same week. This increase in busyness, of course, has long since been
transferred to companies. What is good today and generates high sales may be out
again tomorrow and bring a business to the edge of disaster. At such times,
responsible leadership is important. For companies, this means that clear visions
and strategies must be developed to ensure sustained success on rapidly changing
markets. The Internet is full of literature on strategic management. However, one
rarely finds the information available very useful for the daily management. It is
either too high-level (that often happens when one simply puts some terms and
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phrases into an online search engine and follows the first results) or much too
detailed (why should someone read a 200 pages chapter on one specific topic
when one already knows in the beginning that 80% of what is written is of no use
at all). That was the birth of this book. The author wanted to write a book that can
be used on a daily basis. Every time one thinks about a new problem and is looking
for a suitable solution, this book should provide guidance in applying the right
principles, thinking into the right direction and not thinking in the wrong direction
at all (which is of equal importance). This is quite a burden for a small book like
that, but it is a try at least. This book is not meant to be a bible for strategic
management. How can one book claim to be that? It also lays no claim to being
exhaustive. Rather, it is to be regarded as a collection of the most important tools
that every manager should know.

Strategic Management in a Nutshell
Leadership lessons from the iconic brand you can use to drive Disney-style success
In helping Walt Disney create “The Happiest Place on Earth,” Van France and his
team started a business revolution in 1955 that eventually became the Disney
University—the employee training and development program that powers one of
the most famous brands on earth. Disney U examines how Van France's timeless
company values and leadership expertise have turned into a training and
development dynasty: the Disney U. The book reveals the heart of the Disney
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Culture and describes the company's values and operational philosophies that
support the world-famous Disney brand. Doug Lipp is an internationally acclaimed
expert on customer service, leadership, change management and global
competitiveness, specializing in the lessons he learned at the Disney U.

Gooidea多棒的點子啊
The Disney Way
In 1998, and following 17 years in the army, Jianlin Wang formed a property
company in the north-eastern Chinese city of Dalian using a loan of $80,000.
Today, Dalian Wanda is China’s largest private property developer, generating
revenues of $40 billion globally, and owning some 9-million square metres of
investment property. In 2012, Wanda became the world’s largest theatre owner
when it acquired AMC Theatres, with a view to becoming a global entertainment
colossus. Wang himself has become Asia’s richest man. This book, by its founder
and Chairman, provides unprecedented insight into the ethos and activities that
have created the extraordinary business success that is the Wanda empire. Wang
describes his managerial philosophy and the essence of his business ideas to
“make Wanda a brand like Walmart or IBM or Google – a brand known by everyone
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in the world”, and that led The Economist to call him “a man of Napoleonic
ambition”. As China’s influence in the world economy grows led by companies such
as Wanda, this book is both timely and relevant.

Improving Customer Satisfaction, Loyalty, and Profit
Tap into the wisdom of experts to learn what every engineering manager should
know. With 97 short and extremely useful tips for engineering managers, you'll
discover new approaches to old problems, pick up road-tested best practices, and
hone your management skills through sound advice. Managing people is hard, and
the industry as a whole is bad at it. Many managers lack the experience, training,
tools, texts, and frameworks to do it well. From mentoring interns to working in
senior management, this book will take you through the stages of management
and provide actionable advice on how to approach the obstacles you’ll encounter
as a technical manager. A few of the 97 things you should know: "Three Ways to
Be the Manager Your Report Needs" by Duretti Hirpa "The First Two Questions to
Ask When Your Team Is Struggling" by Cate Huston "Fire Them!" by Mike Fisher
"The 5 Whys of Organizational Design" by Kellan Elliott-McCrea "Career
Conversations" by Raquel Vélez "Using 6-Page Documents to Close Decisions" by
Ian Nowland "Ground Rules in Meetings" by Lara Hogan
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Entrepreneurship the Disney Way
"I dream, I test my dreams against my beliefs, I dare to take risks, and I execute
my vision to make those dreams come true." -Walt Disney. Walt Disney's dreams,
beliefs, and daring gave birth to captivating characters, thrilling theme park
attractions, and breathtaking tales that have inspired the imaginations of
generations of children and adults. Disney also launched an entertainment and
marketing empire whose influence is felt around the world, and whose success
provides a model of business excellence that can guide any company. Each
principle is then examined in detail by illustrating the principle at work at Disney as
well as at other successful companies. Capodagli and Jackson have spent their
careers studying Disney and teaching this unique management method to others.
As consultants to companies ranging from Illinois Power to Bristol-Myers Squibb
and Whirlpool, they have used the Disney principles again and again, and have
seen them yield startling performance improvements. They have distilled this
wisdom in THE DISNEY WAY. In this book, you'll learn how to: Give every member
of your organization the chance to dream, and tap into the creativity those dreams
embody; Treat your customers like guests; Build long-term relationships with key
suppliers and partners; Dare to take calculated risks in order to bring innovative
ideas to fruition; Align long-term vision with short-term execution. And more. No
fairy dust. No magic wands. No wishing on a star. Just sound, effective
management principles that stem from Walt Disney's values, vision, and
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philosophy. Lists of questions to ask and actions to take, along with real-life
examples, will help you adapt the Disney Way to suit your company's needs. From
the hiring and training of employees to the realization of a creative concept to
exceptional customer service, every aspect of the Walt Disney Company is linked
to Walt Disney's vision.

Rocket: Eight Lessons to Secure Infinite Growth
Management Des Stratégies À Découvrir
Business people around the world raved about The Disney Way and Fortune
proclaimed it, "so useful you may whistle while you work." Now, authors Bill
Capodagli and Lynn Jackson are back to deliver a comprehensive, step-by-step
implementation plan based on Walt Disney's principles outlined in the best-selling
The Disney Way. The Disney Way Fieldbook provides action plans for instilling
Disney's vision into any company, complete with diagnostic exercises, practice
sessions, proven advice, and insightful questionnaires. Packed with universally
applicable tools and techniques, the book also features inspiring quotes from Walt
Disney himself and little known facts about his extraordinary empire.
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Florida in the Popular Imagination
Time is of the essence -- and no one seems to have enough of it. But before people
can begin to manage time and gain control of their lives, they need to understand
why they got out of control in the first place. The Unofficial Guide to Managing
Time covers every aspect of life -- not just the nine-to-five grind -- with inside tips
on setting priorities and goals, scheduling that works (without wasting additional
time!), organizing, delegating, and initiating rather than reacting in personal,
business, creative, academic, and family spheres. Readers learn to * Ask for help -and let go once tasks have been delegated * Make best use of tools that help beat
the clock, from calendars to computers to the telephone and more * Maintain good
time management habits by using relaxation and exercise * Adapt timely skills for
individual lifestyles -- parents (new, used, and single), fast-track career people,
students, and creative souls.

Net-works
Positive feedback and recognition are proven and valuable but too often
overlooked management tools. Recognizing and Rewarding Employees gives
managers the rewards most successful at motivating employees, tips for showing
appreciation for work done well, ways to promote achievement through
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recognition, and more.

The Power of Purpose
Disney Culture
Telecommunications Management
One-stop shopping for the latest information, literature and resources needed by
trainers. The yearbook features the best full-length articles from leading
publications plus abstracts of hundreds of other articles. A unique yellow-pages
guide to professional organizations, conferences, sources, software reference
books, journals and newsletters.

Business Week
In a world where volatility is the new norm and change is a constant, the
individuals and organisations that are flourishing are those with a clear sense of
purpose based on authentic ethical values. Purpose is the secret ingredient - with
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purpose you have the key to exceptional performance, greater wellbeing and
clarity in a VUCA world. But how do you find such purpose and ensure it propels
your business forward? The Power of Purpose shares a simple 6-step framework
you too can identify, clarify and shape your business purpose. You’ll gain a
competitive advantage and boost your bottom line, but the benefits are not just
commercial – you’ll also inspire a new generation of employees, foster innovation,
simplify decisions and build customer and brand loyalty. Based on qualitative
interviews with well-established and emerging leaders on how they bring ethical
purpose in business to life, as well as sharing the results from a questionnaire with
purpose-led businesses you’ll find a step-by-step approach for applying purpose to
simplify complexity, harness a purpose-powered workforce and create customer
loyalty. How can purpose provide clarity? How can it accelerate success? How can
it build a long term sustainable business? The Power of Purpose is your secret
ingredient.

Disney, Leadership and You
Revealing the insider secrets learned from years of experience and explaining how
these low-cost, high-powered techniques can carry readers to the top of the
market, this guide offers a crash course on how to get oneself noticed. Original.
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55 Ways to Add Disney Magic to Your Organization
In Employee Engagement: Lessons from the Mouse House! Blank includes real-life
stories, provides examples, and illustrates how the famous resort keeps over
50,000 cast members dedicated to their work. Readers will find many valuable tips,
tricks, and techniques scattered throughout the following chapters:• Engage Them
with Employee Development• Engage Them via Team Building• Engage Them
through Motivation• Engage Them by Enhancing YOUR Leadership Skills• Engage
Them by Amplifying YOUR Recognition Methods• Engage Them by Partnering and
Building RelationshipsThe author hopes supervisors, managers, and business
owners will use this comprehensive guide to create a thriving environment within
their own organizations. In the end, it's all about applying just the right amount of
Disney magic!

The Quality Yearbook 2002
"Critical discussion of popular culture in Florida, which began drawing winter
visitors before the Civil War (now boasts a hundred million+ visitors annually).
These essays explore many facets of Florida's culture: Mickey; Shamu; early tourist
sites; KeyW
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The Art of Unarmed Stage Combat
Verhaltensorientiertes Innovationsmanagement
This book offers a systematic approach not only to understanding workplace
change, but alternative models and practical steps that can be taken to create
change. It demonstrates how the sociological perspective helps to understand the
rise of Net-Works as a new organizational form in the global economy and a way to
envision new alternative work arrangements.

The Manager and the Monk
“Dream, Believe, Dare, Do . . .” Though four simple words, this carefully crafted
credo lies at the heart of Walt Disney’s enviable empire and has led The Walt
Disney Company to prosperity for decades. As foremost experts on Disney, authors
Bill Capodagli and Lynn Jackson return with an updated and expanded third edition
of The Disney Way to show how organizations can incorporate this four-pillared
credo to support any business, drive any team, and guide any leader to create
immeasurable success. Profiling a new set of diverse organizations—such as TYRA
Beauty, Rainbow Babies & Children’s Hospital, Ottawa County, Michigan, and
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Science Center of Iowa—the authors show how companies of any size, whether an
entrepreneurial startup or a Fortune 500, can reach their utmost potential by
embracing Walt Disney’s techniques to create a consumer-centric culture. They
provide step-by-step actions on how to: • Give every member of your organization
a chance to dream • Stand firm on your beliefs and principles • Treat your
customers like guests • Support, enable, and reward employees • Build long-term
relationships • Dare to take calculated risks • Train extensively and constantly •
Align long-term vision with short-term execution • Utilize storyboarding techniques
• Pay close attention to details • Demonstrate “love” for product, employees,
customers, and self Find out why Walt Disney’s Dream, Believe, Dare, Do principles
continue to redefine the nature of business and revolutionize the art of
management, while learning how to implement them in your own organization.

The Accounting Historians Journal
Over the past century, Disney has grown from a small American animation studio
into a multipronged global media giant. Today, the company’s annual revenue
exceeds the GDP of over 100 countries, and its portfolio has grown to include Pixar,
Marvel, Lucasfilm, ABC, and ESPN. With a company so diversified, is it still possible
to identify a coherent Disney vision or message? Disney Culture proposes that
there is still a unifying Disney ethos, one that can be traced back to the corporate
philosophy that Walt Disney himself developed back in the 1920s. Yet, as cultural
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historian John Wills demonstrates, Disney’s values have also adapted to changing
social climates. At the same time, the world of Disney has profoundly shaped how
Americans view the world. Wills offers a nuanced take on the corporate ideologies
running through animated and live-action Disney movies from Frozen to Fantasia,
from Mary Poppins to Star Wars: The Force Awakens. But Disney Culture
encompasses much more than just movies as it explores the intersections between
Disney’s business practices and its cultural mythmaking. Welcome to “the Disney
Way.”

Forthcoming Books
In dem Buch werden die fünf Prinzipien des verhaltensorientierten
Innovationsmanagements beschrieben und erklärt: Rhythmus – Stellhebel –
Reframing – Innerer Kompass – Impuls. Mit ihnen lässt sich unternehmerisches
Potenzial in Organisationen aktivieren und Innovation zur Gewohnheit machen. Für
Manager, die bereit sind, dabei die Mitarbeiter und deren Potenziale in den
Mittelpunkt ihrer Handlungen zu stellen, ist das Buch ein wichtiger Ratgeber. Mit
über 30 Fallbeispielen aus der Innovationspraxis und Hinweisen für die sofortige
Umsetzung.

The Disney Way:Harnessing the Management Secrets of Disney
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in Your Company, Third Edition
McNair Wilson's "7 Agreements of Brainstorming" have been assisting
organizations from Apple, Inc. to the Salvation Army to design, create, plan,
develop anything. Behind it all is great team-building tool that has literally changed
the culture at scores of McNair's clients--including aerospace companies that have
objects currently orbiting the planet. --from publisher description

Strategies for Success in Retail (Collection)
The Art of Unarmed Stage Combat is your guide to the principles and techniques of
theatrical violence, combining detailed discussions of the mechanics of stage
fighting with the nuances of acting decisions to make fighting styles reflect
character and story. Expert Fight Director Robert Najarian offers never-beforepublished games and exercises that will allow you to develop the skills and
concepts for performing violence for stage and screen. This title utilizes a unique
system of training techniques that result in stage violence that is both physically
engaging for you as a performer, while remaining viscerally engaging for the
audience.

The Business of Resort Management
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An exploration of spirituality, values, and sustainability inbusiness When Jochen
Zeitz and Anselm Grün first met onstage as "themanager and the monk," Zeitz was
CEO and Chairman of Puma, andFather Grün was a monk serving as cellarer, the
businessmanager of his Benedictine abbey. They came together to discusstheir
shared goal: what it means to lead and manage responsibly andsustainably in
today's shifting world. Available for the first time in English, The Manager and
theMonk features these topical essays and dialogues, drawing onsources as
diverse as the Bible, contemporary religious thought,psychological theory, and the
innovative "environmental profit& loss account" Zeitz developed for Puma.
Together, Zeitz andGr??n explore their intersecting definitions of prosperity,
values,sustainability, among a host of other topics. Jochen Zeitz was CEO of Puma
for 18 years and is founder, withSir Richard Branson, of the B Team, a global
initiative aimed attransforming the future of business Anselm Grün is cellarer
(business manager) ofMünsterschwarzach Abbey in Germany, overseeing a staff of
300in crafts such as beekeeping and brewing; and an internationallybest-selling
author of more than 300 books available in 35languages Translated from an awardwinning German book, Gott, Geld,und Gewissen, which has been translated into 11
languages The Manager and the Monk is a thoughtful, impassionedplea for how to
manage responsibly in the modern world.

The Disney Way, Revised Edition
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101 Ways To Promote Yourself
In this title the authors offer a five-stage process that links the key elements of
customer satisfaction measurement with market strategy and product
development for business success. It shows managers how to develop a good
relationship with their customers.

Training and Development Yearbook, 2000
This book shares 55 ways to add Disney Magic to any organization. Lessons around
leadership, employee engagement, customer service, and business strategy are all
intertwined to help any employee apply some Disney Magic in the Workplace.

The Journal for Quality and Participation
With today's communications industry experiencing major changes on an almost
daily basis, media managers must have a clear understanding of the different
delivery platforms, as well as a grasp of critical management, planning, and
economic factors in order to stay current and move their organizations forward.
Telecommunications Management helps current and future media professionals
understand the relationship and convergence patterns between the broadcast,
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cable television, telephony, and Internet communication industries. Author Richard
A. Gershon examines telecommunications industry structures and the
management practices and business strategies affecting the delivery of
information and entertainment services to consumers. He brings in specialists to
present the finer points of management and planning responsibilities. Case studies
from the International Radio and Television Society (IRTS) competition supplement
the main text and offer an invaluable perspective on management issues.
Developed for students in telecommunications management, electronic media
management, and telecommunication economics, this volume also serves as a
practical reference for the professional manager.

Awaken
A look at leaders throughout the Walt Disney Company and what lessons you can
apply to your efforts to lead others.

The Wanda Way
This book focuses on the business story of Walt Disney and the company he built.
Combining a unique blend of entrepreneurship, creativity, innovation, and a
relentless drive to bring out the best in his teams, Walt Disney created one of the
Page 22/27

Read Book The Disney Wayharnessing The Management Secrets Of Disney
In Your Company Third Edition
most successful ventures in business history. Outlining the specific processes of
the company, Goldsby and Mathews provide the reader with the tools they need to
embrace their own entrepreneurial leadership style, to lead effectively, to be more
innovative, and to build a successful organization. Through the lens of Disney, the
reader learns the fundamentals of entrepreneurship, innovation, and leadership.
Beginning with a general introduction to the concepts relevant to the
entrepreneurial organization today, the book examines how Disney built his empire
and how the company remains an industry leader. The book also provides the
opportunity to take the Entrepreneurial Leadership Instrument, which measures
one’s style in leading entrepreneurial ventures. The book is divided into two parts:
• Part I provides an overview of Disney’s entrepreneurial journey, including the
topics of vision, risk-taking, financing, and human resource management; • Part II
examines the company’s transition from a family business into a global operation,
including topics such as succession planning and strategy. Part II also explores
Disney Parks and Resorts, the part of the company that interacts directly with
customers, including topics such as culture, employee engagement, customer
service, and customer experience. Entrepreneurship the Disney Way brings
entrepreneurship, innovation, and leadership to life through the compelling story of
one of the most recognizable businessmen and companies of our time. The
authors’ interviews with high-level executives provides the reader with a rare
inside look into the way his company functions. Disney fans, executives, and
students of entrepreneurship, innovation, and leadership will find it a delightful and
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informing read.

Recognizing and Rewarding Employees
Often downplayed in the excitement of starting up a new business venture is one
of the most important decisions entrepreneurs will face: should they go it alone, or
bring in cofounders, hires, and investors to help build the business? More than just
financial rewards are at stake. Friendships and relationships can suffer. Bad
decisions at the inception of a promising venture lay the foundations for its
eventual ruin. The Founder's Dilemmas is the first book to examine the early
decisions by entrepreneurs that can make or break a startup and its team. Drawing
on a decade of research, Noam Wasserman reveals the common pitfalls founders
face and how to avoid them. He looks at whether it is a good idea to cofound with
friends or relatives, how and when to split the equity within the founding team, and
how to recognize when a successful founder-CEO should exit or be fired.
Wasserman explains how to anticipate, avoid, or recover from disastrous mistakes
that can splinter a founding team, strip founders of control, and leave founders
without a financial payoff for their hard work and innovative ideas. He highlights
the need at each step to strike a careful balance between controlling the startup
and attracting the best resources to grow it, and demonstrates why the easy shortterm choice is often the most perilous in the long term. The Founder's Dilemmas
draws on the inside stories of founders like Evan Williams of Twitter and Tim
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Westergren of Pandora, while mining quantitative data on almost ten thousand
founders. People problems are the leading cause of failure in startups. This book
offers solutions.

Employee Engagement
Rocket tells the story of how sixteen remarkable business leaders created great
brands. Leslie Wexner tells you how he turned a two-store chain into a $6.5 billion
worldwide brand called Victoria Secret, and Howard Schultz shares how he took his
passion for a little coffee shop in Seattle and grew it into a 22,000-store chain, just
to name two. Every story is connected to a “how-to” lesson, and by the end, you’ll
have what you need to turn your best customers into apostles, cravers, and brand
ambassadors. A must-have guide for everyone who wants to grow their business
faster than a competitor, this authentic, vibrant, and engaging book brings you the
latest practical techniques for knowing your customers’ desires and behaviors in
order to deliver intimately rewarding experiences every time they shop—including
knowing what they need before they do. Included is a “self critique” to identify
where you are currently before you transform your career and company by
mastering how to: • Create a demand-space map and predict how big a share of a
demand space you can win with the proper mix of emotional and functional
benefits satisfying the attributes of that space • Determine a strategic direction for
where to place investment bets, identify which brands are best suited to win, and
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which are most responsive to investment • Deliver all the core benefits of a
particular demand space in your product—from packaging, shelving, pricing, and
promotion to message development, store operations, delivery, and employee
engagement • Maintain a long-term vision to continuously quantify and modify for
ongoing improvement, while using your successes to convert more champions
along the way With Rocket, you can rise into a cycle of renewal, energy, and power
that can launch startups to phenomenal success and turn around the fate of
multinational corporations.

Slavery's Visual and Literary Legacy
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