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The Brand of Print
During the last ten years the Islamic banking sector has grown rapidly, at an
international level, as well as in individual jurisdictions including the UK. Islamic
finance differs quite substantially from conventional banking, using very different
mechanisms, and operating according to a different theory as it is based on Islamic
law. Yet at the same time it is always subject to the law of the particular financial
market in which it operates. This book takes a much-needed and comprehensive
look at the legal and regulatory aspects which affect Islamic finance law, and
examines the current UK and international banking regulatory frameworks which
impact on this sector. The book examines the historical genesis of Islamic banking,
looking at how it has developed in Muslim countries before going on to consider
the development of Islamic banking in the UK and the legal position of Islamic
banks within English law. The book explores company, contract, and some
elements of tax law and traces the impact it has had on the development of Islamic
banking in the UK, before going on to argue that the current legal and regulatory
framework which affects the Islamic banking sector has on certain occasions had
an unintended adverse impact on Islamic banking in the UK. The book also
provides an overview of the Malaysian experience in relation to some of the main
legal and regulatory challenges in the context of Islamic banking and finance.

An Introduction to Islam
Islamic Branding and Marketing: Creating A Global Islamic Business provides a
complete guide to building brands in the largest consumer market in the world.
The global Muslim market is now approximately 23 percent of the world's
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population, and is projected to grow by about 35 percent in the next 20 years. If
current trends continue, there are expected to be 2.2 billion Muslims in 2030 that
will make up 26.4 percent of the world's total projected population of 8.3 billion. As
companies currently compete for the markets of China and India, few have realized
the global Muslim market represents potentially larger opportunities. Author Paul
Temporal explains how to develop and manage brands and businesses for the fastgrowing Muslim market through sophisticated strategies that will ensure
sustainable value, and addresses issues such as: How is the global Muslim market
structured? What opportunities are there in Islamic brand categories, including the
digital world? What strategies should non-Muslim companies adopt in Muslim
countries? More than 30 case studies illustrate practical applications of the topics
covered, including Brunei Halal Brand, Godiva Chocolatier, Johor Corporations,
Nestle, Unilever, Fulla, Muxlim Inc, and more. Whether you are in control of an
established company, starting up a new one, or have responsibility for a brand
within an Islamic country looking for growth, Islamic Branding and Marketing is an
indispensable resource that will help build, improve and secure brand equity and
value for your company.

Ethics in International Management
Provides a synthesis of thought on an influential issue for tourism, and a point of
focus for tourism researchers, managers and developers in countries such as the
United Arab Emirates, Jordan, Egypt, Maldives and Turkey, as well as the Western
world.

Handbook of Islamic Marketing
This book provides an introduction to the laws of the Middle East, defining the
contours of a field of study that deserves to be called 'Middle Eastern law'. It
introduces Middle Eastern law as a reflection of legal styles, many of which are
shared by Islamic law and the laws of Christian and Jewish Near Eastern
communities. It offers a detailed survey of the foundations of Middle Eastern Law,
using court archives and an array of legal sources from the earliest records of
Hammurabi to the massive compendia of law in the Islamic classical age through
to the latest decisions of Middle Eastern high courts. It focuses on the way
legislators and courts conceive of law and apply it in the Middle East. It builds on
the author's extensive legal practice, with the aim of introducing the Middle
Eastern law's main sources and concepts in a manner accessible to non-specialist
legal scholars and practitioners alike. The book begins with an exploration of the
depth and variety of Middle Eastern law, introducing the concepts of shari'a, fiqh,
and qanun, (which all mean 'law'), and dwelling on Islamic law as the 'common law'
of the Middle East. It provides a historical introduction to the contemporary Middle
East, exploring political systems, constitutional law, judicial review, the laws of tort
and obligations, commercial law (including Islamic banking, company law, capital
markets, and commercial arbitration); and examines legislative reform in family
law and the position of women in the legal system. The author considers the
interaction between Islamic and Western laws and includes a bibliography
designed for further research into the jurisdictions and themes explored
throughout the book.
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Islam
Gain deeper insight into the principles and theory of Islamiceconomics Introduction
to Islamic Economics: Theory and Applicationprovides an overview of the
organizing principles and fundamentalsof an Islamic economy. With deep
discussion of the characteristics,rationale, key institutions, objectives, and
instruments at work,the book addresses the core economic principles underlying a
systembased on the foundational teachings of Islam, and examines theimplications
for economic policies. Social welfare, economicjustice, market functionality,
efficiency, and equity are exploredfrom an Islamic perspective, and the role and
instruments of fiscaland monetary policy in Islamic systems are used to
illustratecontemporary applications. Universities around the globe are offering
courses on Islamiceconomics and finance, but despite the industry's rapid
growth,most research has been focused on the financial principles ratherthan
underlying economic principles. The first book of its kind,Introduction to Islamic
Economics brings all the keyconcepts together into one reference volume. By
outlining the waysin which Islamic finance and Islamic economics interrelate,
thisbook can help readers to: Develop an understanding of the Islamic economic
system and itsinstitutional scaffolding Differentiate between the major
characteristics of the dominantconventional economy and one based on the
fundamental sources ofIslam Understand the conditions that must be met for a
just,well-balanced, stable, and growing economy Clarify the role of State, public
policy, and risk-sharing inthe Islamic financial system The Islamic financial system
is expanding quickly, and thoselooking to increase their relevance in a changing
economiclandscape must get up to speed. Introduction to IslamicEconomics
provides a comprehensive overview of underlyingeconomic system offering a
deeper understanding of the feature ofthe system. This book is an excellent
complement to Introductionto Islamic Finance, 2E by Iqbal and Mirakhor.

Islamic Business Administration
Featuring high-level analysis of Islamic law, this book examines fintech in Islamic
finance from both theoretical and empirical perspectives. Whilst building on
existing approaches, it also discusses the current application of fintech in
promoting financial inclusion through innovative solutions in Muslim-majority
countries, identifying future directions for policy-makers. With original chapters
written by prominent academics, senior lawyers and practitioners in the global
Islamic finance industry, this book serves as the first standalone pioneering
reference work on fintech in Islamic finance. It also, for the first time, examines the
position of Islamic law on cryptocurrencies, such as bitcoin. Besides the conceptual
analysis of the Sharīʿah and legal aspects of fintech in Islamic finance, this book
provides relevant case studies showing current and potential developments in the
application of fintech in various sectors ranging from crowdfunding and smart
contracts, to Online Dispute Resolution, Investment Account Platform and identity
verification in the KYC process. Setting the agenda for researchers in the field,
Fintech in Islamic Finance will be useful to students and scholars of Islamic finance
and financial technology.

Islamic Marketing Strategy
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This engaging introduction to Islam examines its lived reality,its worldwide
presence, and the variety of beliefs and practicesencompassed by the religion. The
global perspective uniquelycaptures the diversity of Islam expressed throughout
differentcountries in the present day. A comprehensive, multi-disciplinary, and
global introduction toIslam, covering its history as well as current issues,
experiences,and challenges Incorporates key new research on Muslims from a
variety ofcountries across Europe, Latin America, Indonesia, and MalaysiaCentral
Asia Directly addresses controversial issues, including politicalviolence and
‘terrorism’, anti-western sentiments, andIslamophobia Explores different responses
from various Islamic communitiesto globalizing trends Highlights key patterns
within Islamic history that shed lightupon the origins and evolution of current
movements andthought

An Introduction to Islamic Economics
Introduction to Islamic Banking and Finance is a succinct guide to the key
characteristics of Islamic banking highlighting how these differ from conventional
banking. This detailed book illustrates how Islamic banking is consistent with the
Sharia'a, a key element of which is the prohibition on collecting and paying
interest. This central religious precept appears to rule out most aspects of modern
finance but it does allow money to be used for trading tangible assets and
business, which can then generate a profit. Brian Kettell's book looks at all aspects
of Islamic banking, including chapters on its creation and evolution through to
detailed discussions of the issues involved in the Sharia'a contracts of Murabaha,
Mudaraba, Musharaka, Ijara, Istisna'a, and Salam. Islamic insurance (Takaful) is
also covered. Finally the book takes a look at Sharia'a law and Sharia'a boards,
indicating the roles and responsibilities that come with membership. Islamic banks
have been operating in places such as Bahrain, Saudi Arabia, Malaysia and Dubai
for some time. Conventional bankers have traditionally viewed the sector as a
small, exotic niche but recent years have seen a dramatic surge in popularity. A
number of Western investment banks have started working with Muslim clerics to
create new ranges of financial products designed for devout Muslims, a large and
growing market. Although estimates of the size of the Islamic finance industry vary
greatly, everyone agrees that it is expanding rapidly and this is the perfect book
for anyone looking to understand the industry.

Islam, Marketing and Consumption
This book analyzes the current Islamic marketing environment. Since the Muslim
world is extremely diverse in terms of economic development, customs and
traditions and political and legal systems, it is vital for companies and marketers to
analyze the environment before attempting to address these markets. The author
emphasizes that it is ineffectual to elaborate the distribution and promotion
strategies if the market does not exist in terms of purchasing power or
demographics, if potential consumers do not believe that products and services
answer their needs and demands or if there are political and legal barriers to
companies wanting to enter these markets. The book offers detailed insights into
the economic, socio-cultural, and politico-legal environment in the Muslim world,
which are essential for marketers to understand and form the foundations of
effective marketing strategies.
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Introduction to Islamic Finance and Banking
The Brand of Print uses contemporary marketing theory to analyze prefaces,
dedications, and other paratexts authored by early English printers, publishers,
and booksellers as a unique genre, showcasing how these "print agents" developed
niche markets by building relationships with readers.

Islamic Marketing
ÔThis is an especially timely publication, given the current metamorphosis of
politics in the Middle East and North Africa. zlem Sandõkcõ and Gillian Rice are to
be congratulated for having sensed the need for a Handbook that will alert
marketers to the vast market opportunities offered by Muslim consumers. It is
essential to become attuned to the values and principles of Islamic cultures that
will drive consumption, product and service choices, brand preference, and brand
loyalty in coming years. The scholars who have contributed to this Handbook come
from many different backgrounds to offer a kaleidoscope of research and
recommendations on how best to serve this previously overlooked segment of
consumers who make up a quarter of world markets.Õ Ð Lyn S. Amine, Saint Louis
University, US ÔThis ambitious and timely collection will be enormously valuable to
readers in the practice and study of the growing field of Muslim marketing and
branding. Essays range expertly across key sectors (notably finance, food, and
fashion) and territories (of Muslim majority and minority population). Contributors
elaborate the diversity of Muslim experiences, beliefs, and practices that must be
taken into account by marketing professionals seeking to exploit this newly
recognized market. Academic authors provide helpful postscripts for marketers,
making clear the links between their nuanced historicized understanding of
contemporary transnational, global, and local forms of Muslim identity and
practice. This book provides an essential guide to those who study and those who
participate in Muslim branding and marketing.Õ Ð Reina Lewis, London College of
Fashion, UK The Handbook of Islamic Marketing provides state-of-the-art
scholarship on the intersection of Islam, consumption and marketing and lays out
an agenda for future research. The topics covered by eminent contributors from
around the world range from fashion and food consumption practices of Muslims to
retailing, digital marketing, advertising, corporate social responsibility and nation
branding in the context of Muslim marketplaces. The essays offer new insights into
the relationship between morality, consumption and marketing practices and
discuss the implications of politics and globalization for Islamic markets. This
comprehensive Handbook provides an essential introduction to the newly
emerging field of Islamic marketing. It is invaluable for researchers and students in
international marketing who are interested in the intersection of Islam and
marketing as well as those from anthropology and sociology studying Muslim
consumers and businesses. The book also supplies vital knowledge for Muslim and
non-Muslim business leaders generating commerce in Islamic communities.

Islamic Philosophy of Virtuous Religions, An
Islam is a religion but there are also popular cultures of Islam that are mass
mediated, commercialized, pleasure-filled, humorous, and representative of large
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segments of society. This book illuminates how Muslims (and non-Muslims) in
Indonesia and Malaysia make sense of their lives within an increasingly pervasive,
popular culture of Islamic images, texts, film, songs, and narratives.

Islamic Branding and Marketing
Praise for Bernard Lewis "For newcomers to the subject[el]Bernard Lewis is the
man." TIME Magazine “The doyen of Middle Eastern studies." The New York Times
“No one writes about Muslim history with greater authority, or intelligence, or
literary charm.” British historian Hugh Trevor-Roper “Bernard Lewis has no living
rival in his field.” Al Ahram, Cairo (the most influential Arab world newspaper)
"When it comes to Islamic studies, Bernard Lewis is the father of us all. With
brilliance, integrity, and extraordinary mastery of languages and sources, he has
led the way for[el]investigators seeking to understand the Muslim world." National
Review "Bernard Lewis combines profound depth of scholarship with encyclopedic
knowledge of the Middle East and, above all, readability." Daily Telegraph (London)
"Lewis speaks with authority in prose marked by lucidity, elegance, wit and force."
Newsday (New York) "Lewis' style is lucid, his approach, objective." Philadelphia
Inquirer "Lewis writes with unsurpassed erudition and grace." Washington Times
An objective, easy-to-read introduction to Islam by Bernard Lewis, one of the
West’s leading experts on Islam For many people, Islam remains a mystery. Here
Bernard Lewis and Buntzie Ellis Churchill examine Islam: what its adherents believe
and how their religion has shaped them, their rich and diverse cultures, and their
politics over more than 14 centuries. Considered one of the West’s leading experts
on Islam, Lewis, with Churchill, has written an illuminating introduction for those
who want to understand the faith and the global challenges it confronts and
presents. Whatever your political, personal, or religious views, this book will help
you understand Islam’s reality. Lewis and Churchill answer questions such as •
How does Islam differ from Judaism and Christianity? • What are the pillars of the
Islamic faith? • What does Islam really say about peace and jihad? • How does the
faith regard non-Muslims? • What are the differences between Sunni and Shi’a? •
What does Islam teach about the position of women in society? • What does Islam
say about free enterprise and profit? • What caused the rise of radical Islam? •
What are the problems facing Muslims in the U.S. and Europe and what are the
challenges posed by those minorities?

Brand Islam
A guide to Islamic investment opportunities from the CEO of the world's leading
Islamic finance bank Offering an insider's perspective on a rapidly growing sector
of the financial industry, Investing in Islamic Funds details the basic principles of
Islamic investing for Muslims and non-Muslims alike. It explains how Islamic equity
and fixed-income products differ from traditional funds, and how they deliver
excellent results while still conforming to Sharia principles. Using hard data from
the last six years, the book also reveals how Islamic funds have offered
predictable, reliable returns in volatile markets and turbulent financial times. For
institutional investors as well as sophisticated individual investors, the book serves
as an excellent introduction to the subject and surveys the full range of products
available. Additionally, the book will arm financial services professionals with the
knowledge they need to explain this new investment opportunity to clients. One of
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the few books available that offers comprehensive data on the performance of
Islamic funds in addition to the underlying theory that governs them Written by the
CEO of CIMB-Principal Islamic Asset Management, the world's leading Islamic
finance bank Features charts, case studies, comparative analysis, and a tabular
data format Debunks the misconceptions traditional investors may have about the
profitability Islamic funds For professional and institutional investors, as well as
private investors looking for new opportunities, Investing in Islamic Funds offers a
much-needed primer on this fast-growing market.

A Short Introduction to Islamic Philosophy, Theology and
Mysticism
Jihadist ideology inspires a diverse and decentralized collection of radical groups to
fight alleged enemies of Islam and to attempt to “restore” a holy caliphate to unite
Muslim peoples across the Middle East, Africa, and Asia. Islamic Radicalism and
Global Jihad provides unique insights into the philosophical foundations, strategic
vision, organizational dynamics, and tactics of the modern jihadist
movement—with specific attention to its primary driver, Al-Qa’ida. Springer,
Regens, and Edger draw heavily on Arabic language sources seldom seen in the
West to explain what jihadists want and how radical thinkers have distorted the
teachings of Islam to convince followers to pursue terrorism as a religious duty.
With sophisticated and systematic analysis, the authors lead their readers on a
fascinating intellectual journey through the differing ideas, goals, and
vulnerabilities of the jihadist movement as it has evolved over time. The authors
also impart wisdom from their own professional experience with terrorism,
counterinsurgency, and intelligence to provide scholars, students, counterterrorism
professionals, and general readers with this accessible overview of key radical
Islamic thinkers and today’s jihadists.

Brand Identity Factors: Developing a Successful Islamic Brand
The Handbook of Islamic Banking comprises 25 studies by leading international
experts on Islamic banking and finance specially commissioned to analyse the
various debates and the current state of play in the field. From its origins thirty
years ago, Islamic banking has expanded rapidly to become a distinctive and fast
growing segment of the international banking and capital markets. Despite this
expansion, Islamic banking still remains poorly understood in many parts of the
Muslim world and continues to be a mystery in much of the West. This
comprehensive Handbook provides a succinct analysis of the workings of Islamic
banking and finance, accessible to a wide range of readers. At the same time, it
seeks to bring the current research agenda and the main issues on Islamic banking
before a wider audience. Islamic banking offers, as an alternative to conventional
interest-based financing methods, a wide variety of financial instruments and
investment vehicles based on profit-and-loss sharing arrangements. These are all
explored in detail along with other subjects such as governance and risk
management, securities and investment, structured financing, accounting and
regulation, economic development and globalization. M. Kabir Hassan, Mervyn
Lewis and the other contributors have created an authoritative and original
reference work, which will contribute to a wider understanding of Islamic banking
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as well as provoking further discussion and research. It will be invaluable to all
scholars, researchers and policymakers with an interest in this subject.

Fintech in Islamic Finance
Introduction to Middle Eastern Law
A revised and updated edition of Waines' wide-ranging account of the history and
theology of Islam.

The Principles of Islamic Marketing
From food products to fashions and cosmetics to children’s toys, a wide range of
commodities today are being marketed as “halal” (permitted, lawful) or “Islamic”
to Muslim consumers both in the West and in Muslim-majority nations. However,
many of these products are not authentically Islamic or halal, and their producers
have not necessarily created them to honor religious practice or sentiment.
Instead, most “halal” commodities are profit-driven, and they exploit the rise of a
new Islamic economic paradigm, “Brand Islam,” as a clever marketing tool. Brand
Islam investigates the rise of this highly lucrative marketing strategy and the
resulting growth in consumer loyalty to goods and services identified as Islamic.
Faegheh Shirazi explores the reasons why consumers buy Islam-branded products,
including conspicuous piety or a longing to identify with a larger Muslim
community, especially for those Muslims who live in Western countries, and how
this phenomenon is affecting the religious, cultural, and economic lives of Muslim
consumers. She demonstrates that Brand Islam has actually enabled a new type of
global networking, joining product and service sectors together in a huge
conglomerate that some are referring to as the Interland. A timely and original
contribution to Muslim cultural studies, Brand Islam reveals how and why the
growth of consumerism, global communications, and the Westernization of many
Islamic countries are all driving the commercialization of Islam.

An Introduction to Islam in the 21st Century
Islam, Marketing and Consumption
On the assumption that multinational corporations will continue to supplant
sovereign states in controlling the foundations of the world's economic activity,
and so must be moral as well as economic agents, business researchers and
practitioners explore ways to achieve an international harmonization of normative
business conduct. Among their considerations are corruption, marketing, Levi
Strauss, ethical thought in several major cultures and religions, and sustainable
development. Some of the 20 papers are from a 1995 conference, probably held in
Germany somewhere, and the rest were commissioned for the volume. Annotation
copyrighted by Book News, Inc., Portland, OR

Halal Matters
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Islamic Marketing and Branding: Theory and Practice provides a concise mix of
theory, primary research findings and practice that will engender confidence in
both students and practitioners alike by means of the case study included in each
chapter. Through three main parts (Branding and Corporate Marketing; Religion,
Consumption and Culture; and Strategic Global Orientation), this book provides
readers, from areas across the spectrum covering marketing, organisational
studies, psychology, sociology and communication and strategy, with theoretical
and managerial perspectives on Islamic marketing and branding. In particular, it
addresses: Insights into branding and corporate marketing in the Islamic context.
An introduction to Islamic consumption and culture, rules and regulations in brands
and consumption in Islamic markets. An identification of how the strategic global
orientation of the Islamic approach is practised and how it works in different
Islamic countries such as emerging countries. Readers are introduced to a variety
of business and management approaches which, once applied to their business
strategies, will increase their chances of successful implementation. Addressing
both theoretical and practical insights, this book is essential reading for marketing
and branding scholars and students, as well as CEOs, brand managers and
consultants with an interest in this area.

The Routledge Handbook of Halal Hospitality and Islamic
Tourism
In recent years, a critically oriented sub-stream of research on Muslim consumers
and businesses has begun to emerge. This scholarship, located both within and
outside the marketing field, adopts a socio-culturally situated approach to Islam
and investigates the complex and multifaceted intersections between Islam and
markets. This book seeks to reflect various unheard and emerging critical voices
from within the Muslim world, and provide a series of critical insights on how, if and
why Islam matters to marketing theory and practice. It questions the existing
assumptions and polarising discussions which underpin the portrayal of Islam as
the ‘other’ of Modernity, while acknowledging that Muslims themselves are
partially responsible for creating stereotyped representations of Islam and ‘the
Muslim’. This wide-ranging and insightful collection will advance emerging critical
perspectives, and provide new insights that will influence the generation and
application of knowledge in the context of Muslim societies. It will open up fresh
conversations for scholars in marketing as well as the broader humanities and
social sciences.

The Legal and Regulatory Aspects of Islamic Banking
What exactly is ethical finance? Is Islamic finance ethical? Is ethical finance
Islamic? Islamic finance is routinely described as ethical. This reflects the fact that
self-described 'ethical' finance is a large and growing sector of the market. It has a
very positive image with which Islamic financial services seek to associate
themselves. Yet the claim that 'Islamic' and 'ethical' are synonymous is rarely
seriously examined, and nor is the claim that there exists a consistent and
generally understood definition of 'ethical' practice. This book examines a wide
range of financial institutions in the UK which fall broadly within the ethical sector,
considering the nature of their principles and practices, and how they relate to
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Islamic models and to Muslim communities.

Islamic Marketing and Branding
This fascinating introduction explores the major philosophical, theological and
mystical concepts that have developed into Islamic philosophy.

Islamic Radicalism and Global Jihad
In recent years, a critically oriented sub-stream of research on Muslim consumers
and businesses has begun to emerge. This scholarship, located both within and
outside the marketing field, adopts a socio-culturally situated approach to Islam
and investigates the complex and multifaceted intersections between Islam and
markets. This book seeks to reflect various unheard and emerging critical voices
from within the Muslim world, and provide a series of critical insights on how, if and
why Islam matters to marketing theory and practice. It questions the existing
assumptions and polarising discussions which underpin the portrayal of Islam as
the ‘other’ of Modernity, while acknowledging that Muslims themselves are
partially responsible for creating stereotyped representations of Islam and ‘the
Muslim’. This wide-ranging and insightful collection will advance emerging critical
perspectives, and provide new insights that will influence the generation and
application of knowledge in the context of Muslim societies. It will open up fresh
conversations for scholars in marketing as well as the broader humanities and
social sciences.

Introduction to Islamic Banking and Finance
The Routledge Handbook of Halal Hospitality and Islamic Tourismprovides a
greater understanding of the current debates associated with Islamic tourism and
halal hospitality in the context of businesses, communities, destinations, and the
wider socio-political context. It therefore sheds substantial light on one of the most
significant travel and consumer markets in the world today and the important role
of religion in contemporary hospitality and tourism. The book examines halal
hospitality and lodging, Islamic markets, product developments, heritage,
certification, and emerging and future trends and issues. It integrates case studies
from a range of countries and destinations and in doing so emphasises the
significant differences that exist with respect to regulating and commodifying
halal, as well as stressing that the Islamic market is not monolithic. Written by
highly regarded international academics, it offers a range of perspectives and
enables a comprehensive discussion of this integral part of Islam and
contemporary society. This handbook will be of significant interest to upper level
students, researchers, and academics in the various disciplines of Tourism,
Hospitality, Food Studies, Marketing, Religious Studies, Geography, Sociology, and
Islamic Studies. rehensive discussion of this integral part of Islam and
contemporary society. This handbook will be of significant interest to upper level
students, researchers, and academics in the various disciplines of Tourism,
Hospitality, Food Studies, Marketing, Religious Studies, Geography, Sociology, and
Islamic Studies.
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Canadiana
The Principles of Islamic Marketing fills a gap in international business literature
covering the aspects and values of Islamic business thought. It provides a
framework and practical perspectives for understanding and implementing the
Islamic marketing code of conduct. It is not a religious book. The Islamic Economic
System is a business model adopted by nearly one fifth of the world's population.
Baker Alserhan identifies the features of the Islamic structure of International
Marketing practices and ethics. Adherence to such ethical practices elevates the
standards of behaviour of traders and consumers alike and creates a value-loaded
framework for firms, establishing harmony and meaningful cooperation between
international marketers and their Muslim target markets. His book provides a
complete guide to the requirements an organization needs to follow when
managing its entire marketing function within the Muslim market or when adapting
part of its offering to that market. It addresses the challenges facing marketers
involved in business activities with and within Islamic communities, the knowledge
needs of academic institutions, and the interest of multinationals keen on tapping
the huge Islamic markets. Along the way, Baker Alserhan provides insights into the
various aspects of promoting to the Islamic markets such as franchising,
distribution channels, and retailing practices, branding, positioning, and pricing
issues; all within the Muslim legal and cultural norms. Above all, The Principles of
Islamic Marketing will lay the foundation of, and advance, Islamic Marketing as a
new social science.

Forbidding Wrong in Islam
Islamic tourism is not purely motivated by religion; it also includes participants
pursuing similar leisure experiences to non-Muslims, within the parameters set by
Islam. Destinations are therefore not necessarily locations where Shari'a or full
Islamic law is enforced. Demand for Islamic tourism destinations is increasing as
the Muslim population expands, with the market forecast to be worth around
US$238 billion. This book explores the ever-widening gap between the religious,
tourism, management and education sectors. It provides practical applications,
models and illustrations of religious tourism and pilgrimage management from a
variety of international perspectives, and introduces theories and models in an
accessible structure. The book: - Includes a range of contemporary case studies of
religious and pilgrimage activities. - Covers ancient, sacred and emerging tourist
destinations. - Reviews new forms of pilgrimage, faith systems and quasi-religious
activities. This book offers an engaging assessment of the linkages and
interconnections between Muslim consumers and the places they visit. It provides
an important analysis for researchers of religious tourism, pilgrimage and related
subjects.

Investing In Islamic Funds
Explores the approach to peaceful religious coexistence offered by Alfarabi, the
greatest Islamic political philosopher.

Marketing across cultures with a focus on Islamic Marketing
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In today’s globalized world, halal (meaning ‘permissible’ or ‘lawful’) is about more
than food. Politics, power and ethics all play a role in the halal industry in setting
new standards for production, trade, consumption and regulation. The question of
how modern halal markets are constituted is increasingly important and complex.
Written from a unique interdisciplinary global perspective, this book demonstrates
that as the market for halal products and services is expanding and standardizing,
it is also fraught with political, social and economic contestation and difference.
The discussion is illustrated by rich ethnographic case studies from a range of
contexts, and consideration is given to both Muslim majority and minority
societies. Halal Matters will be of interest to students and scholars working across
the humanities and social sciences, including anthropology, sociology and religious
studies.

A New Introduction to Islam
Michael Cook's magisterial study in Islamic ethics, Commanding Right and
Forbidding Wrong in Islamic Thought, was published to much acclaim in 2001. It
was described by one reviewer as a masterpiece. In that book, the author reflected
on the Islamic injunction, incumbent on every Muslim, to forbid wrongdoing. The
present book is a short, accessible survey of the same material. Using anecdotes
and stories from Islamic sources to illustrate the argument, Cook unravels the
complexities of the subject. Moving backwards and forwards through time, he
demonstrates how the past informs the present. By the end, the reader will be
familiar with a colourful array of characters from Islamic history ranging from the
celebrated thinker Ghazzali, to the caliph Harun al-Rashid, to the Ayatollah
Khumayni. The book educates and entertains - at its heart, however, is an
important message about the Islamic tradition, its values, and the relevance of
those values today.

Handbook of Islamic Banking
Bachelor Thesis from the year 2014 in the subject Communications - Public
Relations, Advertising, Marketing, Social Media, grade: A, Oxford Brookes
University, course: Islamic Marketing, language: English, abstract: Due to the
acceleration of globalization and enormous growth of Muslim population, interest in
Islamic marketing increased significantly in the past years. The study of this
dissertation aims to investigate to what extent Islam as a religion affects
marketing and its components. It was hypothesized that Islam affects marketing in
Islamic markets significantly, depending on the country and on the specific
industry. The author intends to fill in a research gap in this area by narrowing its
focus on the promotional strategy of products and services in Islamic markets. The
conclusion of the study is based on evaluation of primary and secondary research
data. The outcome of the study showed that Islam indeed has meaningful impact
on the business issues generally, particularly on the marketing. Marketers and
companies should bear in mind the existing distinction between certain industries
and countries, as Islam does not affect all of them equally.

Introduction to Islamic Economics
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Covering the origins, key features, and legacy of the Islamic tradition, the third
edition of A New Introduction to Islam includes new material on Islam in the 21st
century and discussions of the impact of historical ideas, literature, and
movements on contemporary trends. Includes updated and rewritten chapters on
the Qur’an and hadith literature that covers important new academic research
Compares the practice of Islam in different Islamic countries, as well as
acknowledging the differences within Islam as practiced in Europe Features study
questions for each chapter and more illustrative material, charts, and excerpts
from primary sources

Islam and Popular Culture in Indonesia and Malaysia
Tourism in the Muslim World
The contemporary economic systems have failed to solve the economic problems
of mankind. The failure. of socialism is too o.bvious to need any documentation.
The track record of capitalism is far from being promising. Although a small
minority has achieved unprecedentlY high material standards of living, a vast
majority lives under conditions of abject PovertY. The problems of unemployment,
inflation, poverty amidst affluence, unequal distribution of wealth, frequent bouts
of business recession, environmental pollution and ecological imbalance still
bedevil man's present life and threaten his future. The present book contends that
the Islamic economic order has the potential of ushering in an age of human bliss;
and the resources to build a free, just and responsible world for everyone on the
earth.

Islamic Tourism
A comprehensive and fully up-to-date introductory textbook to Islamic finance and
banking Islamic finance and banking is being used increasingly globally —
especially in the regions of Middle East and North Africa, South East and South
Asia. To cater to the need of trained Islamic finance staff, a large number of
Educational institutions are beginning to offer courses, majors and minors in
Islamic finance and banking. The major challenge faced by these institutions are
suitable textbooks for both undergrad and post-grad levels and especially with the
relevant instructor resources (PPTs, test bank, practice activities and answer keys).
Luckily, Fundamentals of Islamic Finance and Banking is here to cover the most
important topics related to Islamic finance and banking (IF&B) that are relevant for
students of business, finance and banking. Offers an historical background of
Islamic finance Covers the principles of Sharia Law as pertinent to finance and
banking Provides in-depth discussion of the six key Islamic banking products:
Murabaha, Mudaraba, Musharaka, Ijara, Salam and Istisna Discusses the Islamic
insurance (Takaful) Gives an overview of Islamic investment, especially Sukuks
Concludes with the global standing of the Islamic Finance and Banking industry
Would-be colleges and universities offering this subject as a course within their
finance and/or banking program can’t be without this invaluable guide.

The Principles of Islamic Marketing
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The market for Islam-compliant products is getting more and more important, due
to the high impact of religious obligation on Muslim consumer behaviour. According
to studies, the market for Muslim-compliant brands has increased dramatically,
with a global worth of $1.5 trillion a year. However, the market for Islam-compliant
brands seems to be underdeveloped in Europe when compared to the rest of the
world. Surprisingly, little research is conducted in this highly attractive segment,
although Islam is assumed to be the fastest growing religion, with a total of 1.6
billion followers. Furthermore, especially young Muslim consumers constantly
demand brands which enable an Islamic lifestyle. When creating brands, the
concept of brand identity is highly important as it provides brand uniqueness and
the main idea of what a brand stands for. Furthermore, this concept is a fundament
for making target-group-specific decisions in brand management. The central
question within this study concerns the fact that within the global environment,
Muslims especially in non-Muslim countries do not know whether a brand is
compliant with Islamic standards and can thus be consumed. This study
contributes to close the gap in this segment by identifying several brand identity
factors which can help to create an Islam-compliant brand identity. A model is
created which helps to manage brand identity in order to attract Muslim
consumers. Furthermore, it allows balancing each brand identity according to the
needs of a target group and, consequently, enables Muslim consumers to identify a
brand as Islam-compliant.

Fundamentals of Islamic Finance and Banking
The Principles of Islamic Marketing fills a gap in international business literature
covering the aspects and values of Islamic business thought. It provides a
framework and practical perspectives for understanding and implementing the
Islamic marketing code of conduct. It is not a religious book. The Islamic Economic
System is a business model adopted by nearly one quarter of the world’s
population. Baker Alserhan identifies the features of the Islamic structure of
International Marketing practices and ethics. Adherence to such ethical practices
elevates the standards of behaviour of traders and consumers alike and creates a
value-loaded framework for meaningful cooperation between international
marketers and their Muslim markets. His book provides a complete guide for an
organization when managing its entire marketing function or when customising
part of its offering to suit Muslim customers. It addresses the challenges facing
marketers involved in business activities with and within Islamic communities, the
knowledge needs of academic institutions, and the interest of multinationals keen
on tapping the huge Islamic markets. Along the way, Baker Alserhan provides
insights into key elements such as, distribution channels, retailing practices,
branding, positioning, and pricing; all within the Muslim legal and cultural norms.
This second edition brings the book up to date and features a number of new case
studies and two additional chapters on Maqasid Al Shariah and the Islamic
economy, and a strategic perspective on Islamic marketing and branding.

Islamic and Ethical Finance in the United Kingdom
This book entitled “Introduction to Islamic Finance & Banking” provides basic
introduction about Islamic Finance and Banking in a precise way. It covers the
topics related to the Business Ethics in Islam in a detailed way. It highlights the
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principles of Islamic Shari’ah as pertinent to finance and banking along with the
Conventional banking. It provides a brief and to the point discussion of the key
Islamic banking concepts like: Musharakah, Muḍarabah, Murābah, Ijārah, and
Istisnah.
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